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Dear Buyers,

As an organization that encourages the use of rattan products, the Indonesian Rattan Foundation or
Yayasan Rotan Indonesia endorses the Indonesia Sourcing Report: Rattan Furniture. We also support
the Kearny Alliance in its advocacy to create jobs, increase worker incomes and bring people from
around the world together through international trade.

Indonesia supplies 85 percent of global rattan demand, making the country a primary source of
rattan furniture and handicrafts that are artistic and environment-friendly. The material comes from
forests maintained by about 2.3 million rattan collectors’ farmers. Nearly 10 million craftsmen and
entrepreneurs then process these raw materials. Exporting cane and rattan products is the primary
means of sustaining the industry. The livelihood of farmers and artisans depends on the volume of
Lisman Sumardjani rattan and its derivative products traded around the world.

Chairman, Indonesian

Rattan Foundation Let us use environment-friendly rattan products to enhance our homes, restaurants, cafes and
hotels. Not only will we create more jobs for farmers and craftsmen, we will also prevent the
accumulation of more nonbiodegradable materials in the environment.
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Association facts
Year established 2005 Exports by market (all members)
Number of employees 9 Middle Other  United States/
East 5% Canada
Mission e Undertake efforts to sustain rattan sources and production el 8% 20%
e Conduct studies, analysis and information dissemination Pf;lﬁic
of the latest trends and discoveries related to rattan and °
rattan products Europe
.. . (non-EU)
e Participate in all efforts to ensure that the manufacture 4%
of rattan and wicker products are geared toward economic
and environmental sustainability, as well as equally beneficial European
to farmers, collectors, businessmen, craftsmen and other Union
stakeholders 50%
Target industries Raw rattan and rattan products
Main products Raw rattan and rattan products

Aid through Trade: Export-led livelihood development & job creation - Education & skills training - Trade policy research




