Global Sources Metrics — Q1 2009

RFlIs to advertisers
80 ; , ; 0 ; . i) Jan — Mar 2009 RFls: 23,899,260

active members worldwide

20

As of March 31, 2009, the number above has been
certified by Ernst & Young to meet management 15 -
assertions regarding buyer activity with

Global Sources Online, print or digital Magazines and
the China Sourcing Fairs in the past 12 months. 10

Details at www.corporate.globalsources.com. B
5
User sessions 0
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- Note: RFls are Request for Information (sales inquiries). RFIs listed here refer only to inquiries sent via
(million) Jan - Mar 2009: 15,648,548 Global Sources Online inquiry e-mail. They do not include buyer inquiries to suppliers via buyers’

167 own e-mail, fax or phone.
Geographic origin of RFls
121
Western Europe 18% Eastern Europe and CIS 3% North America 24%
8..
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Note: User session is a session of activity for one
user on a website. By default, a user session is

idered terminated wh is inacti Africa 9% Middle Asia 26% Australasia Central & South
;:OnSI ere ermlna. ed when a user IS Inactive East 7% and Oceania 4% America 9%
or more than 30 minutes.
Source: Global Sources site traffic analysis Source: Global Sources database extraction analysis, April 2008 — March 2009
Media used for sourcing Reasons why buyers choose Global Sources Online
Choice of quality, verified suppliers 91%
80% of the buyers
said that they prefer Fast search 91%
to simply visit Global . . -
Sources Online to get Quality selection of new products 87%
all the information in Verified suppliers’ star-ranking system 85%
one place
Trade Show Center 85%
Depth & quality of specialized information 84%

Source: Synovate Volume Buyer Survey for Global Sources, April 2008
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